BA Tourism and Travel Management (VOCATIONAL)
As per NEP 2020 and as per resolutions of BOS on BA-TTM held on 22-08-2023
PROGRAMME STRUCTURE AND SYLLABUS OF V AND VI SEMESTER
	FIRST SEMESTER
	

	Course Code
	Tittle of the paper
	Course Category
	Teaching Hours

(L+T+P)
	SEE
	CIE
	Total marks
	Credits

	BASTMCN101
	Fundamentals of Tourism
	DSCC
	3+0+0
	60
	40
	100
	3

	BASTMCN102
	Tourism Products & Resources
	DSCC
	3+0+0
	60
	40
	100
	3

	BASTMEN101
	Basics of Tourism
	OE
	3+0+0
	60
	40
	100
	3

	

	SECOND SEMESTER

	COURSE CODE
	TITTLE OF THE PAPER
	COURSE CATEGORY
	TEACHING HOURS(L+T+P)
	SEE
	CIE
	TOTAL MARKS
	CREDITS

	BASTMCN201
	Hospitality Management
	DSCC
	3+0+0
	60
	40
	100
	3

	BASTMCN202
	Travel Agency & Tour Operations
	DSCC
	3+0+0
	60
	40
	100
	3

	BASTMEN201
	Travel Agency Operations
	OE
	3+0+0
	60
	40
	100
	3

	

	THIRD SEMESTER

	Course code
	Tittle of the paper
	Course category
	Teaching hours

(L+T+P)
	SEE
	CIE
	Total marks
	Credits

	BASTMCN301
	Tourism Management
	DSCC
	3+0+0
	60
	40
	100
	3

	BASTMCN302
	Logistics Management
	DSCC
	3+0+0
	60
	40
	100
	3

	BASTMEN301
	Event Management
	OE
	3+0+0
	60
	40
	100
	3

	

	FOURTH SEMESTER

	Course code
	Tittle of the paper
	Course category
	Teaching H

ours

(L+T+P)
	SEE
	CIE
	Total marks
	Credits

	BASTMCN401
	Tourism Planning & Development
	DSCC
	3+0+0
	60
	40
	100
	3

	BASTMCN402
	Tourism Marketing
	DSCC
	3+0+0
	60
	40
	100
	3

	BASTMEN401
	Introduction To Hospitality Businesses
	OE
	3+0+0
	60
	40
	100
	3

	

	FIFTH SEMESTER

	COURSE CODE
	TITTLE OF THE PAPER
	COURSE CATEGORY
	TEACHING HOURS(L+T+P)
	SEE
	CIE
	TOTAL MARKS
	CREDITS

	BASTMCN501
	Tourism Business Environment 
	DSC
	4+0+0
	60
	40
	100
	4

	BASTMCN502
	Resort and Recreation Management 
	DSC
	4+0+0
	60
	40
	100
	4

	BASTMCN503
	Medical and Wellness Tourism 
	DSC
	4+0+0
	60
	40
	100
	4

	SIXTH SEMESTER 

	Course Code
	Tittle Of the Paper
	Course Category
	Teaching Hours

(L+T+P)
	SEE
	CIE
	Total Marks
	Credits

	BASTMCN601
	Customer Relationship Management
	DSC
	4+0+0
	60
	40
	100
	4

	BASTMCN602
	International Tourism Geography
	DSC
	4+0+0
	60
	40
	100
	4

	BASTMCN603
	Food and Beverage Management
	DSC
	4+0+0
	60
	40
	100
	4


SYLLABUS

SEMESTER V
	Name of the program: Bachelor of Tourism and Travel Management (Vocational)
Course Code: BATTM 5.1
Name of the Couse: Tourism Business Environment 



	Course credits
	No of Hours/week
	Total number of teaching Hours

	4
	4
	56

	Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field work etc..

	Course Objectives:

· To understand the theoretical and practical aspects of business environment.

· To identify the elements of environment affecting tourism business and their integration.

· To assess the issues and challenges faced by the tourism business environment.

· To propose initiatives to enhance sustainability in tourism in the international arena.     



	Course Outcomes: 

· Demonstrate a basic understanding of the theoretical and practical aspects of business environment.

· Identify the primary elements of business environment and its influence on the tourism industry.

· Analyse and evaluate the business issues and challenges in economic, technological, political, natural, and social cultural environment, from a tourism perspective.

· Develop strategies to enhance sustainable tourism in the international business environment.



	Unit I: Business Environment: Introduction, meaning and features of business, environment, and business environment. Objectives of Business environment. Basic indicators of economic development. Performance of Indian Economy - Factors affecting tourism business environment.



	UNIT II: Economics Environment: Nature, Economic factors - Industrial policy (Latest development), MRTP ACT – FERA, Monetary and fiscal policy, Exim policy, SSIs, Privatization, synergy between government and business.

	UNIT III: Technological Environment: Meaning and features, impact of technology on society, society, and technology - Management of technology, institutional and other facilities to promote tourism industry.

	UNIT IV: Political Environment: Political Institutions, legislature, executive, judiciary, Indian constitution - Role of government in business, types of political systems and impact in business in general and pertaining to tourism industry.

	UNIT V: Natural Environment: Meaning, Nature and impact on tourism business, Natural pollution, deforestation, ecology, and economic development – Impacts on Global environment: Meaning and Nature of Globalization, challenges of international business.

	UNIT VI: Socio Cultural Environment: Tourism and socio-cultural development – relationship of development theories to tourism – income based, trade based & resource-based classification – social and cultural impacts of tourism development. Social responsibility of business, business ethics and corporate governance - Unemployment and manpower policy, social audit, impact of culture on business, business participation in cultural affairs.

	UNIT VII: International Environment: International business environment, MNCs concepts, structures, and functions - WTO and trading blocks, international finance, foreign exchange, convertibility of Rupee basics, FOREX market structure and functions – importance of international environment related to tourism industry

	Text Books and References:

1. Aswathappa, K. (2016). Essentials of Business Environment. (13th ed.). Himalaya Publishing House.

2. C.B. Gupta. (2014), Essentials of Business Environment, Sultan Chand and Sons.

3. Chadha, G. K. (2011). WTO and Indian Economy. Deep & Deep Publications.

4. Cherunilam, Francis. (2014). Global Economy and Business Environment. Himalaya Publishing House.

5. Rupa, Chanda. (2012). Globalization and Services. New Delhi: Oxford University Press.




	Name of the program: Bachelor of Tourism and Travel Management (Vocational)
Course Code: BATTM 5.2

Name of the Course: Resort and Recreation Management

	Course credits
	No of Hours/week
	Total No of Hours

	4
	4
	56

	Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies & field work etc.,

	Course Objectives

This course has been designed to give an idea about the management of Resorts and recreation units in the industry.

	Course Outcomes:

1. Understand the growth and development of Resort and recreation industry

2. Gain knowledge on the concept of resort planning and development

3. Exposure to customer relationship management in hospitality segment



	UNIT I: The Resort and Recreation: Concept - origin and evolution - Origins and development of European and Asian resorts. Recreational Activities related to Tourism - Golf-Tennis - Theme Resorts Winter Sports - Water Sports – Ski-resorts – services – facilities – types - Spa and Health Club Facilities - Recreational Infrastructure and Nature - Theme Parks: Concept, and evolution – Types – locations - Casinos: types-major centres - activities in Casinos

	UNIT II: Resort Planning and Development: Special Considerations-stakeholders involvement- types of resort ownership-Impacts of resort development and ways to minimize them- stages of resort planning and development- Content, uses, and limitations of the resort master plan

	UNIT III: Operations and Management: Front-of-the-House Management- reservations department -Reception centre - PMS and uses - importance of guest relations - overview of F&B -guest activities and services at resorts - Room services and restaurant services - Engineering, Maintenance, Security- tools, procedures, programs, and systems that contribute to energy conservation and cost control- security and elements of a security program-safety issues and activities at resorts - crisis management in resorts

	UNIT IV Customer Relationship Management: Customer Acquisition and Retention- Customer Loyalty – CRM-concept and definition-CRM systems-Relationship marketing-CRM practices by resorts Customer Satisfaction- Customer Feedback and Service Recovery-Customer Information Databases - Data Warehousing and Data Mining

	UNIT V: Quality of Service: Service Delivery – Types and Causes of Service Quality Gaps – Measuring and improving service Quality –Total Quality Management- Strategies to resolve the gaps Moments of truth and importance of customer satisfaction-Complaint handling.

	Skill Development Activities

Visit a Resort/Recreation Spot and prepare a report on the management methods of such properties.

	References: 

1. Chuck Yim Gee, 2010. World of Resorts from Development to Management, American Hotel & Motel Association 
2. Robert Chrsitie Mill, 2008. Resorts: Management and Operation, John Wiley & Sons.
3.  Ibrahim, I. & K.A. Cordes. 2008. Outdoor Recreation: Enrichment for a Lifetime, 3rd ed. Champaign, IL: Sagamore Publishing. 
4. Jennings, G. (Ed.) 2010. Water-Based Tourism, Sport, Leisure, and Recreation Experiences. Burlington, MA: Butterworth-Heinemann


	Name of the Program: Bachelor of Tourism and Travel Management (Vocational) 

Course Code: BATTM 5.3

Name of the Course:  Medical and Wellness Tourism

	No of Credits 
	No. of Hours per Week 
	Total No. of Teaching Hours

	4
	4
	56

	Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field work etc.,

	Course Objectives

1. To upgrade the knowledge of the latest trends in tourism particularly the health and medical tourism in the country. 

2. To understand the meaning, nature, and scope of health tourism 

3. To learn about different health tourism facilities available in India 

4. To understand the type of licensing and accreditations required for health and wellness tourism

5. To understand different medical centres available

6. To learn the global scenario of medical tourism 

7. To learn the past. Present and future of medical tourism

	Course Outcomes

1. Students know the potential of medical tourism and able to plan better for future to promote medical tourism in India. 

2. Students can identify various health and wellness products. 

3. To be able to develop, sustain and promote medical tourism 
4. To be able to direct others about different treatments and medical centers in India 
5. To be able to understand the enormous potential of medical tourism 
6. To guide others regarding the licensing and approvals required to start a medical tourism business 
7. To be able to frame marketing strategies to attract medical tourist to India

	UNIT I Health and wellness Tourism: Meaning, nature, scope and importance of health tourism - Factors responsible for growth of health and wellness tourism. Origin and development over ages - health as a travel motivator - ancient centres of healing, Quality of Life (QOL).

	UNIT II Health and Medical tourism product - Health and Medical Tourism markets at global level, Advantages, and disadvantages for India in Global Medical Tourism Market - Medical Tourism Business - Global medical tourism scenario, Stakeholders, countries promoting medical tourism – Health and Medical Tourism markets at global level.

	UNIT III Health and Medical Tourism in India - Role of Private sector in health and medical tourism. Traditional Health Care system in India - Government incentives for health and medical tourism in India - Health Insurance and Government Health Schemes in India.

	UNIT IV Certification and Accreditation in health and medical tourism - Legal Aspects of Medical Tourism: Certification and Accreditation in health and medical tourism, Ethical, legal, economic, and environmental issues in health and medical tourism. An Introduction to National Accreditation Board for Hospitals & Healthcare (NABH) and Joint Commission International

	UNIT V Medical and Wellness Centres: Major medical and wellness hubs of India - Statistical presentation growth of medical tourism in India - Types of various treatments available in India - Current and futuristic trends, Potentials, Issues and Challenges

	References

1. Conell, John, Medical Tourism 

2. M. Smith and L. Puczko (2009), Health and wellness tourism, B. Heinemann 

3. Raj Pruthi (2006), Medical Tourism in India, New Delhi: Arise Pub. 

4. Reisman, David, Health Tourism: Social Welfare Through International Trade 

5. Smith, Melanie; & Puczko, Laszlo, Health and Wellness Tourism 

6. Sonali Kulkarni (2008), Spa and Health Tourism, Book Enclave, Jaipur.

7. Todd, Maria, Handbook of Medical Tourism Programme Development



SIXTH SEMESTER

	Name of the Program: Bachelor of Tourism and Travel Management (Vocational)

Course Code: BATTM 6.1

Name of the Course:  Customer Relationship Management

	No of Credits 
	No. of Hours per Week
	Total no of Teaching Hours 

	4
	4
	56

	Pedagogy: Assignment, Cases and Seminars, Lecture-cum-discussions, and industry training

	Course Objectives 

1. To understand the nuances of customer relationship management

2. To familiarise with the issues of service management and global context 

3. To be able to manage a market-oriented service organization.

4. To familiarise the role of customer relationship management in the tourism industry 

5. To study the information database, ethics, and legalities of tourist database 

6. To understand the role of technologies in the customer relationship management 

7. To study CRM and its contribution to the hospitality industry

	Course Outcomes

1. Cultivate the effective and efficient customer relationship ability. 

2. Able to manage CRM marketing in order to leverage CRM technology. 

3. Understand the needs in adoption of CRM in the tourism industry 

4. Students can analyse how to develop customer relationship based on the customer expectations 

5. Students are trained in of communication in the successful handling of customers

6. Get to know about the various types of customers and their preferences and accordingly able to plan for the quality services 

7. Familiarizes the students on different classification of services and how to improve the service quality


	UNIT I Customer Relationship Management in Tourism – Meaning and definitions of CRM. Need for CRM in hospitality sector. Salient features of CRM. Advantages of CRM system. Types of customers. Customer acquisition and retention – Customer Loyalty - Customer Profitability and value Modeling – Customer Satisfaction Measurement - Customer Feedback and Service Recovery

	UNIT II Analytics of CRM - Customer Information Databases – Ethics and Legalities of data use – Data Warehousing and Data Mining – Data Analysis – Market Basket Analysis (MBA) – Click Stream Analysis - Personalization and Collaborative Filtering.

	UNIT III CRM in Marketing – Tourism as a Service industry - Characteristics of Services – Classification of Services – Building Service Aspirations - Consumer Behaviour in Service Encounters, Service Design and Development – Technology as an enabler of Service. Technology based customer relationship management.

	UNIT IV CRM Implementation – Managing Customer relationships: resetting the CRM strategy; Selling CRM internally: CRM development team, scoping and prioritizing; Development and delivery, Measurement; Types and Causes of Service Quality Gaps – Measuring and Improving service Quality - Strategies to resolve the gaps.

	UNIT V Relationship Marketing in Tourism Business; Model of buyer – seller relationship; The customer relationship audit; Relationship Marketing and distribution channels; Benefit evaluation and relationship pricing; Relationship building and brand management; Role of communication in building relationship

	References

1. Christopher Lovelock & Jochen Wirtz (2004), Services Marketing, Pearson Education, Delhi. 

2. Gilmore (2004), Services Marketing and Management, Response Books, New Delhi. 

3. Zeithmal, Parasuraman & Berry – Delivering quality service, The Free press, New York. 

4. Andry Silmore (2001), Services Marketing & Management, Response Books, Sage Publications, Delhi. 

5. Jagdish Seethi, Etal (2000), Customer Relationship Management. Stancles A.Brown, Customer Relationship Management, John Wiley & Sons. 

6. Lovelock (2003), Services Marketing – People, Technology & Strategy, Pearson Edn, Singapore. 

7. Iqbal S. Sachdeva (2009), Public Relations Principles and Practices, Oxford University Press, New Delhi.


	Name of the Program: Bachelor of Tourism and Travel Management (Vocational)

Course Code: BATTM 6.2

Course Name: International Tourism Geography

	No of Credits 
	No. of Hours per Week
	Total no of Teaching Hours 

	4
	4
	56

	Pedagogy: Assignment, Cases and Seminars, Lecture-cum-discussions, and industry training

	Unit I Global Tourism: Past, Present and Future Trends Global Tourism Trends, Tourist Arrivals, Receipts & GDP of First Ten Leading Countries, India’s Position in Global Tourism, Factors Contributing to the Growth of Global Tourism, Global Tourism by 2025, Diversification of Emerging Tourism Products, New Competitive Global Emerging Tourism Destinations, Changing Dimensions of Tourism Products.

	UNIT II Introduction to International tourism destinations – concept of international destinations - growth and development of international tourism destinations. Patterns of international tourism destination development. Contemporary issues, challenges, and opportunities in destination countries – Travel barriers and measures to overcome the barriers.

	UNIT III Tourism Geography Meaning and definition, relationship between tourism and geography, elements of Geography - Importance of Geography in Tourism – spatial patterns of destination distribution. Understanding the socio-economic and cultural geography and their relationship with destination development. Impact of weather and climate on tourism destinations.

	UNIT IV Tourist Destinations in Asia and Oceana Major Tourism Places of Interest in Nepal, Sri Lanka, Maldives, UAE, Singapore, Thailand, Malaysia, Hong Kong, China, Japan, Cambodia, Philippines, Indonesia, and Russia - Special Interests- Activities-Travel Formalities - Itineraries, Australia, New Zealand - Special Interests - Activities - Travel Formalities – Itineraries

	UNIT V Tourist Destinations in Europe and Africa: Major Tourism Places of Interest in UK, France, Germany, Spain, Portugal, Belgium Austria, Switzerland, Norway, Turkey, Greece, and Italy- Special Interests - Activities - Travel Formalities - Itineraries; Egypt, South Africa, Tanzania, Zimbabwe, Kenya, Mauritius, Seychelles, Madagascar

	UNIT VI Tourist Destinations in the Americas: Major Tourism Places of Interest in USA, Canada, Mexico, Cuba, Venezuela, Brazil, Argentina, Peru, Chile, Jamaica, and Costa Rica - Special Interests-Activities-Travel Formalities 

	Reference

1. Bhatia A.K. (2011), International Tourism Management, Sterling Publishers, New Delhi. 

2. Boniface, B., Cooper, R. & Cooper, C. (2016). World Wide Destinations – The Geography of Travel and Tourism. New York: Routledge. 

3. Reisinger Y, (2009), International Tourism – Cultures and Behaviour, Butterworth Heinemann, Oxford, UK. 

4. William F. Theobald, W.F. (2013) Global Tourism, Elsevier Science, London. 

5. Cochrane, J. (2008) Asian Tourism Growth and Change, Elsevier, London. 

6. UN World Tourism Organization (2002). Performance Indicators for Tourism Destinations in Asia and the Pacific Region, Business & Economics.


	Name of the Program: Bachelor of Tourism and Travel Management (Vocational)

Course Code: BATTM 6.3

Course Name: Food and Beverage Management

	No of credits
	No of hours /week
	Total number of hours

	4
	4
	56

	Pedagogy: Assignment, Cases and Seminars, Lecture-cum-discussions, Industry Training

	Course Objectives

1. To get an overall idea of food and beverage department and its functions 

2. To familiarize the various outlets and strategies behind the planning of menu in the different categories of hotels. 

3. To orient students towards Kitchen stewarding activities 

4. To understand food and beverages departmental hierarchy 

5. To learn the various equipment classifications and handling of equipment in the department

6. To understand the various types of services and their role in the hotel 

7. To understand the managerial responsibilities and the planning for restaurant and room services

	Course Outcomes

1. Gain detailed knowledge about food and beverage service by giving a practical exposure. 

2. Students are grounded in various concepts and classifications of F&B services. 

3. Students get to know about the hygiene factors to be followed in the kitchen area and in the serving area 

4. Understand the personal attributes required in the kitchen and f & b staff 

5. Able to figure out the departmental structure and food establishments of various types

6. Helps to know the care and maintenance required in handling the kitchen equipment 

7. Opportunity to analyze the standard purchase specifications of various food commodities

	UNIT I Introduction to Food and Beverages - Middle Ages to modern cookery; Menu terms; Kitchen hierarchy / brigade; Methods of cooking – Aims and Objectives of Cooking Food - Importance; Classifications-Principles - Equipment required; Methods of cooking – boiling – roasting – poaching – braising – grilling - baking-roasting - broiling stewing – sautéing – blanching - steaming – micro - waving etc.; Food preservation methods.

	UNIT II Food and Beverage Department - Departmental Hierarchy- F&B Manager, Assistant Manager, Supervisor, Banquet Manager, Restaurant Manager, Room Service Manager, Bar Manager, Sous Chef, Chef, Steward Etc. Types of services in hotel

	UNIT III Kitchen Stewarding - Still room, Spare linen room, silver room or plate room, Hot Plate; kitchen hygiene; Food Commodities; Classification with examples and uses in cookery - Cereals, pulses, vegetables, mushrooms, fruits, eggs, oils, fats, herbs and spices, foundation ingredients - their characteristics and their uses in cookery; beverages – alcoholic and non-alcoholic

	UNIT IV Food and Beverage Outlets - Introduction to the food and beverage industry; Outlet Planning - Preliminary Planning process - Planning various food and beverage outlets; Restaurant, Coffee shop, Room service, bars, banquets, Discotheques, Snack bar, Lounges, Business centers, Clubs, Ancillary areas; Buffet, Banquet, room service etc.; Food and Beverage service equipment, Introduction - Types of table ware (Flatware, Cutlery and Hollow-ware), Disposables, and Criteria for selection – Requirements, Food and Beverage service personnel; KOT and BOT.

	UNIT V Menu – History, Classical French menu sequence, Types of menus – table d’ hotel, a la’- carte, Food and Beverage terminologies - History, characteristics; Accompaniments and service - Menu design and Menu costing; Types of meals – Introduction - Types – Breakfast, Brunch, Hi-tea, Dinner, Elevenses etc.; Indian regional dishes – examples for major cuisine from North India and South India.

	References:

1. Andrew Sudhir, Hotel front Office Management, Tata McGraw Hill, New Delhi. 

2. Andrews Sudhir, Introduction to Tourism and Hospitality Industry 

3. Cheryl Lewis, The Food Service Professional Guide to Controlling Restaurant & Food Service Operating Costs. Publisher: Atlantic Publishing Group Inc. 

4. Dr. R.K. Singh, Athithi devo bhavah (Guest management), Global Media, New Delhi (2009)
5. Jag Mohan Negi, Hotels for Tourism Development, Metropolitan Pub, New Delhi.
6.  Lea R. Dopson & David K. Hayes Food and Beverage Cost Control, 6th Edition 6th Publisher: Wiley 
7. Malhotra RK, Fundamentals of Hotel Management and Operations, Anmol Publications. 
8.  Paul R. Dittmer & J. Desmond Keefe III Principles of Food, Beverage, and Labor Cost Controls, 9th Edition. Publisher: Wiley, 
9. RC Ford, CP Heaton, Managing the Guest Experience in Hospitality, Delmar Thomson.


The students exiting the programme after 3-years will be awarded UG degree BA (TTm) in Disciplines or Inter-disciplines upon satisfying the minimum credit requirements under each category of courses prescribed.

Note: Only those students who secure 75% marks or CGPA of 7.5 and above in the first six semesters may choose to undertake research in the fourth year. 

